	Stage 2 Creative Arts – Design                             Practical Skills


PROCESS

Experiment with various forms of existing graphic and communication design forms to create a minimum of 10 logos based on yourself or personal interests. Create a series of rough sketches based on existing logos and themes. For each final rough colour logo, create a digital version using Adobe Illustrator. Experiment and save continuously as you progress before printing the final logo. A 2000 word report is due with the folio.
	Corporate
	Technical
	Symbols

	Coke
	Illustrator techniques
	Cartooning

	Nike
	Photoshop techniques
	Fantasy

	Apple
	Animation programs
	Personal Interest


DESCRIPTION OF ASSESSMENT

Investigation and Analysis

· Research existing forms of Communication Design. Look for as many possibilities as possible across different fields.
· Investigate a range of skills and technologies used in Communication Design today.

· Investigate existing forms of graphic communication and its role in branding and advertising.

· Research a range of methods, techniques and tutorials on design processes.
Initial Research Due Week 3 Term 1
Practical Application

· Make quick sketches from your researched ideas. The more ideas here, leads to better results.

· Experiment with your sketches, For each logo idea, choose three ideas to refine in greater detail. Experiment with colour, shape, size etc.

· Choose the best concept and create in colour using Adobe Illustrator.
First Example Due Week 4 Term 1
Evaluation

· Present final Practical Skills examples in the supplied A3 folio folder. Ensure all comments in this section are hand written and can be further expanded upon in the Practical Skills review.

· Complete the Practical Skills review, analysing process taken to create your logo identities, detailing strengths and weaknesses. Refer to Practical Skills review sheet for more details.

First Example Due Week 5
Term 1
Assessment:

	Practical Application
	PA1, PA3, PA4

	Investigation and Analysis
	IA1, IA2

	Evaluation
	E1, E2


Due: Thursday 

Week 9
Term 3
_______/_______/_______

	
	Knowledge and Understanding
	Practical Application
	Investigation and Analysis
	Evaluation

	A
	In-depth knowledge and understanding of creative arts concepts specific to relevant creative arts discipline(s).

Astute and accurate understanding and use of language specific to relevant creative arts discipline(s). 

In-depth knowledge of a variety of creative arts media, materials, techniques, processes, and technologies, and understanding of their possible applications.
	Creative and clear expression and communication of ideas and opinions relevant to the program focus.

Discerning use of the creative arts process in the development and presentation of well-refined creative arts product(s).

Highly productive and proactive individual and/or collaborative approaches to the creative arts process.

Refined and integrated development and application of a variety of practical skills, techniques, and processes.
	Purposeful investigation, selection, critical analysis, and full acknowledgment of a variety of appropriate sources and ideas. 
Astute and detailed exploration and analysis of appropriate creative arts media, materials, techniques, processes, and technologies within and/or across creative arts forms.
	Insightful and knowledgable evaluation of creative arts products, with reference to practitioners’ intentions, processes, outcomes, and contexts.

Insightful critical reflection on personal creative arts ideas, processes, and products. 

Discerning and well-informed appraisal of others’ creative arts ideas and processes, and astute expression of aesthetic opinions.

	B
	Some depth of knowledge and understanding of creative arts concepts specific to relevant creative arts discipline(s).

Mostly accurate understanding and use of language specific to relevant creative arts discipline(s). 

Some depth of knowledge of different creative arts media, materials, techniques, processes, and technologies, and understanding of their possible applications.
	Thoughtful and mostly clear expression and communication of ideas and opinions relevant to the program focus.

Well-considered use of the creative arts process in the development and presentation of polished creative arts product(s).

Productive and proactive individual and/or collaborative approaches to the creative arts process.

Generally integrated development and application, with some refinement, of different practical skills, techniques, and processes.
	Well-considered  investigation, selection, analysis, and acknowledgment of sources and ideas.
Some depth of exploration and analysis of appropriate creative arts media, materials, techniques, processes, and technologies within and/or across creative arts forms.
	Well-considered and well-informed evaluation of creative arts products, with reference to practitioners’ intentions, processes, outcomes, and contexts.

Well-considered reflection on personal creative arts ideas, processes, and products.

Thoughtful and well-informed appraisal of others’ creative arts ideas and processes, and well-informed explanations of aesthetic opinions.

	C
	Appropriate knowledge and understanding of key creative arts concepts specific to relevant creative arts discipline(s).

Appropriate understanding and use of language specific to creative arts discipline(s).

Knowledge of key creative arts media, materials, techniques, processes, and technologies, and understanding of their possible applications.
	Generally considered and clear expression and communication of ideas and opinions relevant to the program focus.

Competent use of the creative arts process in the development and presentation of appropriate creative arts product(s).

Generally productive individual and/or collaborative approaches to the creative arts process. 

Competent development and application, with some refinement, of key practical skills, techniques, and processes.
	Considered investigation, selection, analysis, and acknowledgment of sources and ideas.
Competent exploration and some analysis of appropriate creative arts media, materials, techniques, processes, and technologies within and/or across creative arts forms.
	Considered and informed evaluation of creative arts products, with reference to practitioners’ intentions, processes, outcomes, and contexts.

Considered reflection on personal creative arts ideas, processes, and products.

Considered and informed appraisal of others’ creative arts ideas and processes, with reference to some aesthetic opinions.

	D
	Basic knowledge of some creative arts concepts and recognition of their relevance to a creative arts discipline.

Awareness and use, in context, of some terms relevant to creative arts discipline(s).

Recognition of some creative arts media, materials, techniques, processes, and technologies, and awareness of one or more possible applications.
	Basic expression of an idea or opinion relevant to the program focus. 

Some experimentation with or exploration of aspects of a creative arts process in the development or presentation of a basic creative arts product(s).

Some basic individual or collaborative participation in aspects of the creative arts process.

Some development and application of a practical skill, technique, or process.
	Identification and some use of sources or ideas.
Some basic exploration and description of creative arts media, materials, techniques, processes, or technologies within or across creative arts forms.
	Description and some consideration of creative arts products, with occasional reference to practitioners’ intentions, processes, outcomes, and/or contexts.

Superficial consideration of personal creative arts ideas, processes, or products.

Some reference to aesthetic qualities in others’ creative arts ideas or processes.

	E
	Some recognition of one or more selected arts concepts.

Limited awareness or use of terms that may be relevant to the creative arts. 

Emerging awareness of creative arts media, materials, techniques, processes, or technologies.
	Attempted expression of an idea or opinion that may be relevant to the program focus. 

Attempted use of one or more aspects of the creative process in the limited development or presentation of a creative arts product.

Attempted individual or collaborative participation in aspects of the creative arts process.

Attempted development and application of a practical skill, technique, or process.
	Identification of a creative arts source or idea. 
Some attempt to describe creative arts media, materials, techniques, processes, or technologies in a creative arts form.
	Attempted description of a creative arts work, with limited reference to the practitioner’s processes or context.

Attempted description of a personal creative arts idea, process, or product.

Limited awareness of aesthetic qualities in others’ creative arts ideas or processes.
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	Name______________________________

	Task
	Assessment Criteria
	Comment
	Grade

	Practical 

Application


	PA1 
Expression and communication of ideas and opinions relevant to the program focus.


	
	

	
	PA3 
Individual and/or collaborative approaches to the creative arts process.


	
	

	
	PA4 
Development and application of practical skills, techniques, and processes.

	
	

	Investigation 

and 

Analysis
	IA1 
 Investigation, selection, critical analysis, and acknowledgment of different sources and ideas.

	
	

	
	IA2 
  Exploration and analysis of creative arts media, materials, techniques, processes, and technologies within and/or across creative arts forms.
	
	

	Evaluation


	E1 
Evaluation of creative arts products, with reference to practitioners’ intentions, processes, outcomes, and contexts.


	
	

	
	E2 
Critical reflection on personal creative arts ideas, processes, and products.


	
	

	TOTAL
	
	
	




Unique Logo Branding Scaffolding

1) The Basic Logo:

a) Colour

b) Black & White

c) Greyscale

2) Scaled

a) Large

b) Small

3) Applications

a) Business card and Letterhead

b) Uniform / Attire

c) Environmental (shopfront, colour schemes etc.)

4) Animated

a) Moving Logo

b) Advertising - photography

c) Advertising - video

