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Graphic Identities
Promoting an Identity in the 21st Century

Produce a graphic identity based on your work for the Folio section. You must include all listed components within your presentation:

· Business name and logo
· Uniform / Look of premises
· Business cards and Letterheads

	· Restaurants / Cafes
	· Skate / Surf Shops

	· Nightclubs


	· Sports Shops
	· Clothes / Fashion
	· Novelty



Think of the following points:

· Target Audience
· Techniques of Persuasion
· Visual Communication


Write a Pitch and conduct the process once you have completed the Support Materials section. Remember to collate the best 10 pages of backup work in your folder for assessment. This backup folder needs to clearly show evidence of the Assessment Criteria.


	Assessment Criteria
	Description of Task(s)
	Grade
(A – E)

	Knowledge and 
    Understanding 
KU3
	Research a variety of graphic communication campaigns within an issue of interest.
	

	Investigation and Analysis 
IA2
	Go through the design process to conceive, plan and present your own graphic campaign.
	

	Practical Application
PA1, PA2, PA3, PA4
	Submit a final graphic presentation.
	

	Evaluation
E2
	Write a review of your project, detailing strengths and weaknesses.
	




Start: Week ______



Due: _________________________ 	Week _______ 	________/________/________



	
	Knowledge and Understanding
	Practical Application
	Investigation and Analysis
	Evaluation

	A
	In-depth knowledge and understanding of creative arts concepts specific to relevant creative arts discipline(s).
Astute and accurate understanding and use of language specific to relevant creative arts discipline(s). 
In-depth knowledge of a variety of creative arts media, materials, techniques, processes, and technologies, and understanding of their possible applications.
	Creative and clear expression and communication of ideas and opinions relevant to the program focus.
Discerning use of the creative arts process in the development and presentation of well-refined creative arts product(s).
Highly productive and proactive individual and/or collaborative approaches to the creative arts process.
Refined and integrated development and application of a variety of practical skills, techniques, and processes.
	Purposeful investigation, selection, critical analysis, and full acknowledgment of a variety of appropriate sources and ideas. 

Astute and detailed exploration and analysis of appropriate creative arts media, materials, techniques, processes, and technologies within and/or across creative arts forms.
	Insightful and knowledgable evaluation of creative arts products, with reference to practitioners’ intentions, processes, outcomes, and contexts.
Insightful critical reflection on personal creative arts ideas, processes, and products. 
Discerning and well-informed appraisal of others’ creative arts ideas and processes, and astute expression of aesthetic opinions.

	B
	Some depth of knowledge and understanding of creative arts concepts specific to relevant creative arts discipline(s).
Mostly accurate understanding and use of language specific to relevant creative arts discipline(s). 
Some depth of knowledge of different creative arts media, materials, techniques, processes, and technologies, and understanding of their possible applications.
	Thoughtful and mostly clear expression and communication of ideas and opinions relevant to the program focus.
Well-considered use of the creative arts process in the development and presentation of polished creative arts product(s).
Productive and proactive individual and/or collaborative approaches to the creative arts process.
Generally integrated development and application, with some refinement, of different practical skills, techniques, and processes.
	Well-considered  investigation, selection, analysis, and acknowledgment of sources and ideas.

Some depth of exploration and analysis of appropriate creative arts media, materials, techniques, processes, and technologies within and/or across creative arts forms.
	Well-considered and well-informed evaluation of creative arts products, with reference to practitioners’ intentions, processes, outcomes, and contexts.
Well-considered reflection on personal creative arts ideas, processes, and products.
Thoughtful and well-informed appraisal of others’ creative arts ideas and processes, and well-informed explanations of aesthetic opinions.

	C
	Appropriate knowledge and understanding of key creative arts concepts specific to relevant creative arts discipline(s).
Appropriate understanding and use of language specific to creative arts discipline(s).
Knowledge of key creative arts media, materials, techniques, processes, and technologies, and understanding of their possible applications.
	Generally considered and clear expression and communication of ideas and opinions relevant to the program focus.
Competent use of the creative arts process in the development and presentation of appropriate creative arts product(s).
Generally productive individual and/or collaborative approaches to the creative arts process. 
Competent development and application, with some refinement, of key practical skills, techniques, and processes.
	Considered investigation, selection, analysis, and acknowledgment of sources and ideas.

Competent exploration and some analysis of appropriate creative arts media, materials, techniques, processes, and technologies within and/or across creative arts forms.
	Considered and informed evaluation of creative arts products, with reference to practitioners’ intentions, processes, outcomes, and contexts.
Considered reflection on personal creative arts ideas, processes, and products.
Considered and informed appraisal of others’ creative arts ideas and processes, with reference to some aesthetic opinions.

	D
	Basic knowledge of some creative arts concepts and recognition of their relevance to a creative arts discipline.
Awareness and use, in context, of some terms relevant to creative arts discipline(s).
Recognition of some creative arts media, materials, techniques, processes, and technologies, and awareness of one or more possible applications.
	Basic expression of an idea or opinion relevant to the program focus. 
Some experimentation with or exploration of aspects of a creative arts process in the development or presentation of a basic creative arts product(s).
Some basic individual or collaborative participation in aspects of the creative arts process.
Some development and application of a practical skill, technique, or process.
	Identification and some use of sources or ideas.

Some basic exploration and description of creative arts media, materials, techniques, processes, or technologies within or across creative arts forms.
	Description and some consideration of creative arts products, with occasional reference to practitioners’ intentions, processes, outcomes, and/or contexts.
Superficial consideration of personal creative arts ideas, processes, or products.
Some reference to aesthetic qualities in others’ creative arts ideas or processes.

	E
	Some recognition of one or more selected arts concepts.
Limited awareness or use of terms that may be relevant to the creative arts. 
Emerging awareness of creative arts media, materials, techniques, processes, or technologies.
	Attempted expression of an idea or opinion that may be relevant to the program focus. 
Attempted use of one or more aspects of the creative process in the limited development or presentation of a creative arts product.
Attempted individual or collaborative participation in aspects of the creative arts process.
Attempted development and application of a practical skill, technique, or process.
	Identification of a creative arts source or idea. 

Some attempt to describe creative arts media, materials, techniques, processes, or technologies in a creative arts form.
	Attempted description of a creative arts work, with limited reference to the practitioner’s processes or context.
Attempted description of a personal creative arts idea, process, or product.
Limited awareness of aesthetic qualities in others’ creative arts ideas or processes.



The Brief – Graphic Identities

Working Title:____________________________________________________		
Principal Designer:_______________________________________________________
Other participants:________________________________________________________
 (
Synopsis (one sentence)
)______________________________________________________________________

Graphic Forms:_________________________________________________________
______________________________________________________________________
_______________________________________________________________________________________________________________________________________________________________________________________________________________
 (
Summary (one paragraph)
)


 (
What will make your issue design special?
)
